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EXPANDING FARMERS' MARKETS IN UTAH 
Dee Von Bailey and Yasmin Adam 
ABSTRACT 
111 
EXPANDING FARMERS' MARKETS IN UTAH* 
Introduction 
Farmers' markets are an increasingly important current and potential source of income to 
agricultural producers. Fresh fruit and vegetable consumption in the United States has grown at 
a rapid rate during the last decade. Many consumers perceive that home-grown produce items 
are superior in taste and freshness to items grown and shipped by large commercial farms. This 
has provided an incentive to increase the number of farmers' markets throughout the country in 
general. The number of farmers' markets in Utah has also grown and there are plans to open 
more farmers' markets in the state. 
This research provides a market analysis of farmers' markets along the Wasatch Front. 
This analysis was conducted to provide information regarding consumer perceptions of and 
buying patterns at farmers' markets. This type of information will help those organizing these 
markets to better understand and serve their clientele. On March 8, 1996, the results of this study 
were reported to different groups sponsoring farmers' markets and other interested groups (Farm 
Bureau, Downtown Alliance, Ogden City, and Utahans Against Hunger) in a meeting held in Salt 
Lake City. 
Funding for the project was provided by the Utah Department of Agriculture, the Utah 
Agricultural Experiment Station, and the Utah State University Cooperative Extension Service. 
The authors express their appreciation to these institutions for providing support to conduct this 
analysis. 
Objectives of the Research 
The spe~ific objectives of this research were the following: 
1. Determine the feasibility of expanding the number of farmers' markets in Utah 
2. Investigate the possibility of lengthening the season for farmers' markets 
3. Explore the feasibility of expanding the days and/or hours farmers' markets are held 
4. Recommend three or four possible sites for farmers' markets 
5. Examine the feasibility of Utah participating in the USDA Farmers' Market Nutrition 
Program. 
*Final Report of Findings to the Utah Department of Agriculture, the Utah Agricultural 
Experiment Station, and Utah State University Cooperative Extension Service. 
Overview of Methodology 
Over 600 face-to-face surveys of shoppers at farmers' markets along the Wasatch Front 
were conducted during August and September 1995. The locations where surveys were 
conducted were the Farm Bureau markets at 53rd South in Salt Lake City and in Spanish Fork, 
Pioneer Park, the Gallavin Center, and the Ogden Fanners' Market. Shoppers at the markets 
were surveyed regarding their overall impressions of the market, time traveled to the market~ 
other activities bringing them to the area, their home zip code, and level of purchases at the 
market. The shoppers survey with a summary of responses are included here as Appendix A 
Approximately 60 vendors participating at these markets were also surveyed. The 
vendors were asked about their overall experience related to the market, if they had the ability to 
expand production to sell at the market, could participate during extended hours, days, or weeks, 
and the level of experience they had had with farmers' markets. A copy of this survey and a 
summary of responses are included in Appendix B. 
A telephone survey of consumers in Ogden, Salt Lake City, and Provo was conducted to 
ascertain their perceptions of farmers' markets and to determine why the consumer did or did not 
shop at fanners' markets last summer. This survey helped to determine what the general public's 
perception of fanners' markets is, and should prove useful in examining different ways to expand 
the fanners' market program in the State. Approximately 135 telephone surveys were conducted 
and a copy of this survey and a summary of responses are included in Appendix C. 
Summary of Results from Surveys 
The survey revealed that most of the shoppers at Wasateh Front farmers' markets are 
repeat customers suggesting their overall shopping experience in the past has been good (Table 
1). The principal ways the shoppers learned of the market were 1) they saw the market when they 
were driving by (mdicates that signage is very important), 2) they saw the market advertised in the 
newspaper, or 3) a friend told them about the market (Table 1). 
The aver~ge level of purchases for a person shopping at a farmers' market along the 
Wasatch Front is about $13 which is similar to the findings of studies of farmers' markets 
conducted elsewhere. Most of the shoppers traveled fewer than 10 minutes to get to the market 
indicating a fairly localized area in which customers are drawn to the markets (Table 1). 
Shoppers at the markets tended to be slightly older, have more education, and had higher incomes 
than the general population in the city where the market was located. Most of the shoppers did 
not know what organization was sponsoring the market suggesting a need for these organizations 
to do a better job of publicizing their organization to persons at the markets (Table 1). 
Shoppers at the markets are generally pleased with the quality of the fruits and vegetables 
offered for sale at the markets. However, many would like to see a larger assortment of produce 
2 
and, of course, lower prices (Table 2). Shoppers would like to see more vendors and better 
parking at the markets (Table 3). However, they are very pleased with the friendliness of the 
vendors who are participating, the quality of the produce they offer, and the convenience of the 
market (Table 3). 
Most of the produce purchased at the markets is used as fresh with less than one-third of 
the shoppers indicating that they intended to preserve the fruits andlor vegetables. This is a 6it 
surprising since over 6()O/o of the respondents have a garden and about two-thirds of them do 
preserve foods at home (Table 4). This suggests that shoppers at fanners' markets are looking 
mostly for relatively small quantities of fresh produce that will be consumed within a short period 
of time. 
Items of Importance to Shoppers at Farmers' Markets 
Characteristics of fruits/vegetables markets listed in descending order from most important 
based on another set of surveys-completed in Moab and Green River, Utah during September 
1995 were compared to the percentage of "good" responses from shoppers at farmers' markets 
along the Wasatch Front as follows: 
Items in Descending Order of 
Importance Identified in MoablGreen River 
Freshness of Produce 






Percent giving "good" responses at 








This suggests that the overall shopping experience at a farmers' market is judged by 
quality of produce and market appearance followed by prices, parking, etc. Based on this, 
Wasatch Front farmers' markets are generally doing a good job of providing fresh produce in a 
nice shopping at~osphere. Parking is a problem for about one-half of the shoppers and about 
one-half of the shoppers would like to see lower prices. 
The shoppers were also asked to rate other characteristics of Wasatch Front farmers' 




Friendliness of the Vendors 
Freshness of the Produce 




Opportunity to Support the Community 
Package Sizes 
Crowd Size at the Vendors 
Days Open 
~vailability of Home-Grown Produce 
Overall Crowd Size 
Parking 
Number of Vendors Selling 
Percentage of ShQllllers Givini the 















People obviously feel welcome at the market, like the quality of the produce they find 
there, like the location (convenience), the appearance of the market, and the opportunity to 
support the community. They would like to see smaller crowds, better parking, and an increase in 
the number of vendors selling. 
Summary of Results From the Telephone and Vendor Surveys 
There were 53 telephone surveys conducted in Salt Lake City, 42 in Provo, 41, in Ogden, 
and two in Roy. If the respondent had not shopped at a farmers' market during the past year, they 
were asked if there was a particular reason. Over one-quarter of the respondents said there was 
not a market close by (25.4%,21.8% said they were not interested in the market, 12.6% said they 
didn't know of any farmers' markets in their area, and 12.6% said they simply preferred to shop 
elsewhere. 
The preferred hours of operation for a farmers' market according to the respondents o( the 
telephone surveY would be to open at about 9:00 a.m. and close before 6:00 p.m. on Fridays and 
from 9:00 a.m. to 4 or 5:00 p.m. on Saturdays. This indicates that the present fannersLmarkets 
are open on the right days (most on Saturday), but they could also be open on Friday and their 
hours could be somewhat extended. The order of preference for days of operation for vendors 
was Saturday first, then Friday, then Sunday. 
Telephone respondents indicated that they would like to hear about farmers' markets 
through the newspaper (60%), fliers (30%), direct mail (21%), and television (16%).1 They also 
1 Respondents could indicate more than one source of information for being informed 
about farmers' markets. Consequently, the percentages add to more than 100%. 
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indicated that the vegetables they would be most interested in buying at a farmers' market were 
com and tomatoes. The fiuits they would be most interested in buying are melons, peaches, and 
apples. 
Potential shoppers (telephone respondents) preferences for months of operation in 
descending order of preference were August, September and July (equally preferred), June, and 
October. Most vendors believed the present season from the first part of August to the last of 
September of early October is "about right." Based on the responses from potential shoppers it 
may be possible to expand the season the markets are open. This should be done by opening 
earlier in the year rather than closing the market later in the year. Early season crops that might 
be sold at fanners' markets include cherries, melons (research is being done to produce early 
season melons in Green River), radishes, green onions, lettuce, and early cabbage. 
Competition Between Farmers Markets 
Shoppers at Wasatch Front farmers' markets were asked their home zip codes. This 
allowed a determination of the market area for the different fanners' markets. These market areas 
are presented in Tables 5-9 for the different markets. Overlaps in the market areas are presented 
in Table 10. The analysis found virtually no overlap in the market areas between the fanners' 
market at the Farm Bureau on 53rd South and the Pioneer Park farmers' market. A substantial 
amount of overlap existed between the farmers' market market areas for the Gallivan Center and 
Pioneer Park. However, these two farmers' markets are held at different times (Gallivan Center 
on Thursday and Pioneer Park on Saturday). These findings suggest that other fanners' markets 
could be started and have very little impact on the existing markets. The key elements for staring 
another market are a proper location and recruiting vendors. 
Possible Promotion Techniques for Farmers' Markets 
Most shoppers learned of the market by driving by. This suggest the need to have 
attractive signs and banners which are easily seen and read from a major thoroughfare. 
Newspapers are an important source of information for farmers' markets. Joinfadvertising should 
be possible since, markets are not really competing directly with each other. 
Most customers have gardens. Some fliers or signs at garden stores might be a-good way 
to get p~ople to the market. Promotional efforts should be concentrated in the immediate area 
around the market since people do not travel very far to attend the market. 
Corn, tomatoes, melons, peaches, and apples are major draws to the markets and should 
be featured in advertising. A small fee could possibly be charged to vendors by farmers markets 
to cover promotional costs. 
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Considerations for Selecting New Locations for Farmers'Markets 
The market should increase the total size of the market rather than stealing market share 
from other farmers' market locations. This suggests that farmers markets should be 8-10 miles 
apart since this makes travel time to the market area edge about 10 minutes for either market. 
Drive-by traffic is extremely important, so the market should be located near a large thoroughfare 
where signs and banners can be seen and read. Based on the demographics of shoppers at the 
farmers' markets along the Wasatch Front, any new markets would have the best chance for 
success if they are located near areas with concentrations of middle-aged and middle to high 
income people. 
Possible New Locations for Farmers' Markets 
Using the demographic information gathered about shoppers at Wasatch Front farmers' 
markets, areas of high concentrations of middle-aged and middle to high income people were 
identified using 1990 censu.~ information for Davis, Salt Lake, Utah, and Summit Counties. 
Locations that should be considered for farmers' markets are 1) south of 10000 South in Salt 
Lake City and no further east than State Street, 2) Park City, 3) North-Central Utah County, 4) 
southern Davis County. Another location that could poSsibly be considered is about 3300 South 
in Salt Lake City at Wasatch Blvd. 
Expanding Vendor Participation 
Expanding vendor participation is a critical need if more farmers' markets are to be opened 
or if the hours of service or days of operation at existing farmers' markets are to be expanded. 
Most of the vendors participating at farmers' markets are relatively new to selling at this type of 
market implying a need for some training or education to · help vendors understand better how 
things should operate at these markets (Table 11). Many of the vendors are also selling their 
produce by other methods too such as on-farm markets and/or selling directly to retailers. 
Most of the vendors would participate ifhours and/or days were extended at current 
farmers' markets along the Wasatch Front. Most of them believe the season length is "about 
right" with the exception of vendors at the Gallivan Center who believe the season is too short. 
Most of the vendors would participate at other farmers' markets if they were opened. -
However, may of the vendors are limited in their ability to expand production (Table 11). 
This suggest that if new market locations were opened, existing vendors would probably trade 
locations rather than expand the number of locations where they are selling. This implies a need 
to recruit new vendors to the existing and any new farmers' markets. 
One obvious source of more produce would be to entice other current fruit/vegetable 
producers to participate. This could be best accomplished by offering a longer season and more 
days during the week since many of these producers would want to move larger volumes than 
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they could under the current arrangements at farmers' markets along the Wasatch Front. If these 
types of producers could be recruited, the result would be high quality produce in more adequate 
quantities than currently exist at Wasatch Front farmers' markets. 
Other types of persons who could possibly participate include 4-H youth or youth 
involved in other types of urban programs. This would require an intensive educational effort to 
train these persons regarding growing produce for market. It may also mean the quality of the 
produce that would result may not be as good compared to the produce that could be offered by 
current fruit/vegetable producers. 
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I aOlt! I. KCSj?onscs trom ~moppcrs to lienerul ~ueSl1ons ADout ;::sno )pmg at rnrmers' MarKets Along me wasatcn tront 
Question Farm,Bureau Pioneer Park Galivan Center Spanish Fork Ogden· Overall 
Number of 248 128 66 61 12 515 
Respondents 
"-
Shopped Here 85% 73% 36% 57% 67% 72% 
Before? 
HowLeamed Driving By, Newspaper, Driving by, Driving by, Newspaper, Driving by, 
About the Friend, Friend Friend, Friend, Signs Driving by Friend, 
Market? Newspaper Newpaper orbanncrs Ncwpaper 
Spe.:ific Trip to 74% 80% 45% 43% 50% 67% 
Fanners' 
Market? 
Do You Know 40% 59% 25% 18% 41% 40% 
Who Sponsor 
Is? 
Made 90% 88% 54% 73% 50% 82% 
Purchase? 
Value of $15.38 $12.50 $7.50 $14.90 $11.25 $13.48 
Purchases? 
Time to Oct 11.83 minute. 10.03 minutes 11.73 minutes 12.01 minutes 11.70 minutes 11.55 minutes 
Here? 
Age in years? 43.35 42.05 37.25 44.00 47.85 43.40 
Education? 14.46 yes. 14.74 yes. 14.30 yes. 14.07 yrs. 14.54 yes. 14.46 yes. 
Income? $46,530 $45)75 $42,050 $47,875 $49)75 $45,900 
Profession? Professional, Professional, Professional, Professional, Professional, Professional, 
Laborer, Laborer, Laborer, Laborer, Retired, Laborer 
Retired Homemaker . Student Homemaker Laborer 
·Only 12 interviews were conducted in Ogden and the reported responses for Ogden should be interpreted with caution. 


















···Weighted average years of education for persons in SLC and Spanish Fork (SF) would completed between 11 and 16 years offormal education . 
•••• Average personal income in Utah in August of 1994 as reported by the Utah Economlc and Buslnesl Review. 
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Table 2. "Good" Responses to Questions at Farmers' Markets Along the Wasatch Front. 
Question Farm Bureau Pioneer Park Galavin Center Spanish Fork Ogden Overall 
Assortment: " 
Fruits 64% 17% 30% 62% 30% 47% 
Vegetables 63% 16%· 33% 54% 29% 46% 
Crafts N/A 65% 60% N/A 33% 40% 
Quality of: I 
Fruits 83% 66% 52% 76% 37% 73% 
Vegetables 81% 66% 48% 64% 50% 70% 
Crafts N/A 78% 68% N/A 57% 50% 
Price of: 
Fruits 56% 42% 31% . 52% 50% 49% 
Vegetables 56% 43% 29% 44% 50% 48% 
Crafts N/A 45% 47% N/A 37% 32% 
\,0 
Table 3. "Good" Responses to Various Questions at Fanners' Markets Along the Wasatch Front. 
Question FannBureau Pioneer Park Galavin Center Spanish Fork Ogden Overall Vendors 
Parking 53% ... 60% 23% 57% 83% 52% 41% 
Location 75% 73% 80% 92% 83% 78% 74% 
Days Open 55% 64% 55% 75% 81% 60% 54% 
Hours Open 72% 74% 64% 81% 72% 73% 74% 
Appearance! Atmosphere 72% 66% 84% 80% 90% 74% 77% 
Friendliness of Vendors 88% 89% 92% 86% 83% 89% 
Helpfulness of management 89% 
Freshness 87% 77% 61% 81% 66% 80% 
Availability of Home Grown 76% 39% 32% 72% 42% 60% 
Package sizes 67% 52% 39010 66% 67% 61% 
Nwnber Selling 53% 42% 41% 50% 20% 48% 
Nwnber buying 36% 
Support Community 78% 74% ' 56% 70% 42% 73% 68% 
Overall Crowd Size 60% 50% 40% 50% 18% 53% 45% 
Crowd Size at Vendors 58% 43% 41% 60% 18% 61% 30% 
Rules and regs at the market 43% 
AJuountofadvertising 47% 




Table 4. Other General Infonnation About Shoppers at Fanners' Markets Along the Wasatch Front. 
Question FannBureau Pioneer Park Galavin Center Spanish Fork Ogden Overall 
Use for Fresh? 62% '"79% 87% 57% 50% 68% 
Use for 5% 2% 0% 17% 0% 5% 
Preserving? 
Use for Both? 33% 21% 13% 26% 50% 27% 
Shop at 67% 46% 50% . 67% 66% 54% 
Roadside 
Stands? 
Mode of Car (99%) Car (88%) Car (64%) Car (100%) Car (100%) Car (92%) 
Transportation 




Have a Garden? 58% S~1o 31% 6S% 67% 60% 





Table 5. Principal Market Area for the Fann Bureau Fanners' Market. 
Zip Code Number Percent Area 
84123 30 15.31% West Murray 
84107 25 12.76% East Murray 
84121 18 9.18% Cottonwood -
84105 15 7.65% East/Central SLC 
84047 14 7.14% Midvale 
84118 13 6.63% Keams 
84117 13 6.63% Holladay 
84092 10 5.100/0 Sandy 
84124 9 4.5~/o 59.40%* 
84120 7 3.57% 
84103 7 3.57% 
84119 7 3.57% 
84106 6 3.06% 
84084 6 . 3.06% 
84109 6 3.06% 
84093 5 2.55% 
84070 5 2.55% 




Table 6. Principal Market Area for the Pioneer Park Farmers' Market. 
Zip Code Number Percent · Area 
84103 29 28.43% Avenues/Capitol 
84105 14 13.73% EastlCentral SLC 
84102 13 12.75% WestofUU -
84101 9 8.82% Central SLC 
84116 8 7.84% West SLCI Airport 
84115 7 6.86% South SLC 
84104 5 4.900/0 78.43%* 
84108 4 3.92% 
84106 4 3.92% 
84123 3 2.94% 
84124 3 2.94% 
84117 3 2.94% 
*This represents the market share for all areas with over 5% of the interviews. 
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Table 7. Principal Market Area for the Galivan Farmers' Market. 
Zip Code Number Percent Area 
84105 8 16.67% East/Central SLC 
84102 7 14.58% East/Central SLC 
84103 5 10.42% Avenues/Capitol 
84108 4 8.33% UofU 
84111 4 8.33% Central SLC 
84106 3 6.25% SE Central SLC 
84119 3 6.25% W.V. City 
84109 3 6.25% South ofUU 
84047 3 6.25% Midvale 
84117 2 4.17% 67.77%* 
84101 2 4.17% 
84084 2 4.17% 
84010 2 4.17% 




Table 8. Principal Market Area for the Spanish Fork Fanners' Market. 
Zip Code Number Percent Area 
84660 24 42.86% Spanish Fork 
84651 7 12.500/0 Payson 
·84653 6 10.71% Salem 
84058 2 3.57% 66.07%* 
84663 2 3.57% 
84628 2 3.57% 
84664 2 3.57% . 
*This represents the market share for all areas With over 5% of the interviews. 
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Table 9. Principal Market Area for the Ogden Fanners' Market. 
Zip Code Number Percent Area 
84404 4 40.000/0 Ogden 
84401 3 30.000/0 Agden 
84029 1 10.00% Grantsville 
84402 1 10.()0% Ogden 
84310 1 10.00% Eden 
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Table 10. Areas of Market Area Overlap for Fanners' Markets Along the Wasatch Front. 
Zip Code Fanners' Market Market Share Area of Overlap in 
Market Areas 
84103 Pioneer Park 24.17% Avenues/Capitol 
84103 Galivan Ctr. 8.47% 
84105 GaIivan Ctr. 13.56% East/Central SLC 
84105 Pioneer Park 11.67% 
84105 FannBureau 6.36% 
84102 Galivan Ctc. 11.86% East/Central SLC 
84102 Pioneer Park 10.83% 
84047 FannBureau 5.93% Midvale 




Table 11. General Responses from Vendors at Farmers' Markets Along the Wasatch Front. 
Question Farm Bw-eaulPioneer Parle Galivan Center" Overall 
Avg. NwnberofYears 2.67 years 1.4 years 2.19 years 
selling at FMs 
Numbec of Years at this 2.25 years 1.0 years 1.82 years -
FM 
Othc:c Methods for Selling On-farm market (55%) Directly to retailers (74%) On-farm market (63%) 
Produce Dircctly to retailC'S (28%) On-farm markets (53%) Directly to retailers (31 %) 
Percentage very interested 56% 80% 66% 
if new FM were opened 
Ifdayslhourswere 84% 100% 91% 
expanded, the percentage 
that would participate 
Percentage indicating that 81% 25% 57% 
the season length is -just 
about right-
Percentage that are 76% 9% 48% 
producers who produce 
SOOA+ of what they sell 
Do you have the ability to 46% 0% 4()O/o 
expand? 
How many acres of fruit 18.59 acres 0.0 acres 
they have 
How many acres of 2.53 acres 0.85 acres 
vegetables they have 
Of those who could 8.6 acres N/A 
expand, how many acres 
of fruit could they expand 
Of those who could 6.32 acres N/A 
expand, how many acres 
of vegetables could they 
'. 
expand \ 
Principal strategy if they Expand CWTeD.t crop NJA 
chose to expand (35%) 
Add new crop (24%) 
Both (41%) 
-'." .• ' 
: 
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Figure I.-Market Area for Fanners' Market at the Utah Fann Bureau Federation Representing Zip 
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Figure 2. Market Area for Fanners' Market at Pioneer Park Representing Zip Codes Listed as 




























Figure 3: Market Area for Fanners' Market at the Galavin Center Representing Zip Codes Listed 













































A SURVEY OF SHOPPERS AT WASATCH FRONT FARMERS' MARKETS 
These are the results of the shoppers survey of farmers Markets along the Wasatch Front that you 
requested. We appreciate your participation in this survey. If you have any concerns, please 
contact: 
Devon Bailey, Ph.D., College of Business, Department of Economics, Logan, UT 84322-3530 
Tel.: (801) 797-2316 Fax: (801)797-2701 [deevonb@ext.usu.edu] 






* Have you ever shopped. at this Farmers' 
Market before today? 
Yes 372 72% 
No 145 28% 
* How often have you shopped here during 
this summer? 
This is my first time 248 48% 
1-3 times 127 25% 
4-6 times 





*What other farm market outlets have you 
used to purchase fruits or vegetables 
during the past year? 
Road-side stands 279 
Pick-your-own operation62 
On-farmmarket J 52 









* How did you learn about this market? 
Friend 146 28% 
Television 28 5% 
Radio 35 7% 
Newspaper 142 27% 
Driving by 209 40% 
Signs or banners 94 18% 
Come every year 4 0.1% 
* Regarding this shopping trip. today~ was it? 
A specific trip to the 
farmers' market only. 347 67% 
lust driving by 60 12% 
Part of a trip to other 
downtown stores! 
Businesseslrestaurants. 89 17% 
Part of a recreational trip 19 4% 
* Have you made a purchase today? 
Yes 418 82% 
No 91 18% 
* What products have you purchased 
today? 
Fruits 319 62% 
Vegetables 297 57% 
Home made preserved 
Food product 19 4% 
Crafts 16 3% 
Plants/flowers 47 9% 
Candy 4 0.7% 
Prepared food 80 15% 
Other 40 8% 
* If fruits and vegetables were purchased today how 
will you use them? 
Fresh or cooked 300 68% 
Can/freeze/preserve 23 5% 
Both 120 27% 
*What is the total value of food purchased today? 
Less than $10 
$10 through $25 
$25 through $ 50 











* Would you have made a similar purchase from a * Are there any specific products you would like to 
food store is tills market wasn't open? see made available at the Farmers' Market? 
Yes 191 41% No specific Vegetable 59 28% 
No 279 59% No specific Fruit 45 22% 
Increase in the size 
*What is the ideal time(s) of day for you to shop of the market 20 20% 
at the Fanners' Market? (mark all applicable) Com. 18 9% 
Before 8 a.m. 22 4% Carrots 7 3% 
8 a.m. - 10 a.m. 207 41% Tomatoes 15 7% 
10 a.m. - noon 211 42% Cheese 2 1% 
noon - 2 p.m. 80 16% Fishlmeatljerky · 6 3% 
2 p.m. - 4 p.m. 28 6% Apples 7 3% 
4 p.m. - 6 p.m. 39 8% Citrus 4 2% 
6 p.m. - 8 p.m. 60 12% Berries 7 3% 
8 p.m. - 10 p.m. 13 3% Melons 13 6% 
After 10 p.m. 5 1% Peaches 11 5% 
Allday 22 4% Apricots/nectarines 6 3% 
Pears 2 1% 
* What would be the ideal day( s) of the week for Potatoes 3 1.5% 
you to shop at the Farmers' Market? (mark all Herbs 4 2% 
applicable) Beets 5 2% 
Monday 76 8.5% PepperS/onions/garlic 11 5% 
Tuesday 73 8% Nuts 3 1.5% 
Wednesday 83 9% Flowers 9 4% 
Thursday 101 11% Crafts 7 3% 
Friday 244 27% CofIeeJjuices 3 1.5% 
Saturday 434 49% Cucumbers I 0.5% 
Sund~y 196 22% Squash 1 0.5% 
Broccoli 1 0.5% 
* What is your mode of transportation to the Artichokes 1 0.5% 
market? Taffy I 0.5% 
Carltruck 475 92% Yogurt 1 0.5% 
Cycle 7 1.5% Baked goods/cakes 1 0.5% 
Bus 11 2% Music 2 1% 
Walk 20 4% 
Other 2 0.5% * Do you know which organization and/or business is 
* About how long doeS it take you to travel to the sponsoring or cosponsoring the farmers' market 
market? (check one) today? 
Yes 203 40% 
10 minutes or less 255 50% No 299 60% 
15 minutes 128 25% 
20 minutes 76 15% 
30 minutes 33 6% * Do you have a garden at home? 
45 minutes or more 20 4% Yes 
302 60% 
No 201 40% 
* Is having a selection of organically grown produce at 
the market * Do you canlfreezeJpreserve foods at home? 
Very important to you. 245 48% Yes 327 
65% 
Somewhat important. 167 33% No 
178 35% 
Not important to you. 96 19% 
26 
*Please rate today's assortment, quality, and prices of fruits, vegetables, flowers, and craft items by checking the most 
appropriate response presented below: ( Nwnber of respondents and percentage of respondents is given for each rated 
category) 
Good Fair Poor No opinion 
Assortment of: 
-Fruits 226 47% 154 32% 78 16% 19 4% 
-Vegetables 210 46% 143 31% 83 18% 24 5% 
-Plants/flowers/crafts 133 40010 74 22% 39 12% 90 27% 
Qualitvof: 
-Fruits 322 73% 81 18% 14 3% 23 5% 
-Vegetables 298 70% 83 20% 15 4% 27 6% 
-Plants/flowers/crafts 152 50% 37 12% 15 5% 100 33% 
Price of: 
-Fruits 218 49% 165 37% 31 7% 29 7% 
-Vegetables 200 48% 155 37% 21 5% 40 10% 
-Plantslflowers/crafts 97 32% 80 26% 15 5% 113 37% 
*Please rate the following market features: 
-Parking 267 52% 160 31% 66 13% 18 4% 
-Location 395 78% 95 19% 16 3% 4 1% 
-Days of operation 303 60% 139 28% 40 8% 20 4% 
-Hours of operation 364 73% 102 20% 9 2% 26 5% 
-Appearance/atmosphere 368 74% 116 23% 12 2% 5 1% 
-Friendliness of vendors 446 89% 50 10% 0 0 8 2% 
-Produce freshness/quality 401 80% 79 16% 5 1% 15 3% 
-Availability homegrown produce 282 60% 121 26% 52 11% 19 4% 
-Package sizes/shapes 285 61% 131 28% 4 1% 51 11% 
-Number oflocal people selling 225 48% 142 30% 53 11% 52 11 % 
-Opportunity to support community 348 73% 98 20% 9 2% 25 5% 
-Overall crowd size at market 260 53% 187 38% 27 6% 17 4% 
-Crowd size at individual vendors 249 51% 193 40% 24 5% 20 4% 
-Cleanliness of market facilities 402 80% 88 18% 3 1% 8 2% 
* What is your occupation? 
Student 28 6% 
Retired 66 14% 
Homemaker 67 14% 
Laborer 100 21% 
Professional 159 33% 
Business owners 40 8% 
Teachers 24 5% 
* What is your gender? 
Female 314 63% 
Male 186 37% 
* What age group are you in? 
Less than 25 33 7% 
25 through 34 105 21% 
35 through 44 132 26% 
45 through 64 174 35% 
65 andover 58 12% 
* How many people are in your household? 
1 person 54 11% 
2 people 192 39% 
3 people 79 16% 
4 people 82 l7% 
5 people 43 9% 
6 people ) 22 5% 
7ormore 22 5% 
* Which of the following describes your highest 
educational level? 
11 th grade or less 15 3% 
High school graduate 69 14% 
1-3 years of college 158 32% 
College graduate 259 52% 
* In what income category does your household 
fit? 
Less than $20,000 
$20.000 through $40,000 
$40,000 through $75,000 










A SURVEY OF SHOPPERS AT WASATCH FRONT FARMERS' MARKETS 
Location Farmers bureau 
This is the results of the shoppers survey of farmers Market Fanners Bureau that you requested. 
We appreciate your participation in this survey. If you have any concerns, please contact: _ 
Devon Bailey, Ph.D., College of Business, Department of Economics, Logan, UT 84322-3530 
Tel.: (801) 797-2316 Fax: (801)797-2701 [deevonb@ext.usu.edu] 
*Fanners market location: 
Farmers Bureau 
* Have you ever shopped at this Farmers' 
Market before today? 
Yes 210 85% 
No 38 15% 
* How often have you shopped here during 
this summer? 
This is my first time 99 
1-3 times 
4-6 times 








*What other farm market outlets have you 
used to purchase fruits or vegetables 
during the past year? 
Road-side stands 136 67% 
Pick-your-own operntion22 13% 
On-farm market 20 18% 
Other Farmers' Markets 69 12% 
All of the above 1 0.5% 
Other 9 2% 
None 68 17% 
* How did you learn about this market? 
Friend 66 28% 
Television 12 5% 
Radio 11 5% 
Newspaper 60 25% 
Driving by 118 50% 
Signs or banners 48 20% 
Come every year 4 2% 
* Regarding this shopping trip, today, was it? 
A specific trip to the 
fanners' market only. 182 
Just driving by 21 






Part of a recreational trip2 1 % 
* Have you made a purchase today? 
Yes 219 90% 
No 25 10% 
* What products have you purchased 
today? 
Fruits 187 82% 
Vegetables 177 77% 
Home made preserved 
Food product 10 4% 
Crnfu 0 0% 
Plants/flowers 6 3% 
Candy 0 0% 
Prepared food 10 4 % 
Other 2 1% 
* If fruits and vegetables were purchased today how 
will you use them? . 
Fresh or cooked 143 62% 
Can/freeze/preserve 12 5% 
Both 77 33% 
*What is the total value of food purchased today? 
Less than $10 
$10 through $25 
$25 through $ 50 










* Would you have made a similar purchase from a 







*What is the ideal time(s) of day for you to shop 
at the Farmers' Market? (mark all applicable) 
Before 8 a.m. 15 7% 
8 a.m. - 10 a.m. 89 37% 
10 a.m. - noon 116 48% 
noon-2 p.m. 50 20% 
2 p.m. - 4 p.m. 12 5% 
4 p.m. - 6 p.m. 11 4% 
6 p.m. - 8 p.m. 20 8% 
8 p.m. - 10 p.m. 3 1% 
After 10 p.m. 2 1% 
All day 9 4% 
* What would be the ideal day(s) of~e week for 























* What is your ~ode of transportation to the 
market? 







* About how long does it take you to travel to the 
market? (check one) 
10 minutes or less 99 40% 
15 minutes 74 30% 
20 minutes 51 21% 
30 minutes 16 6% 
45 minutes or more 6 2% 
* Is having a selection of organically grown produce 
at the market 
Very important to you. 115 48% 
Somewhat important. 75 31% 
Not important to you. 51 21% 
* Are there any specific products you would like to 
see made available at the Farmers' Market? (There 
were only 13 people who responded to this 
question at Spanish Fork) 
No specific Vegetable 21 21% 
No specific Fruit 13 13% 
Increase in the size 
of the market 3 3% 
Apples 4 4% 
Melons 9 9% 
Citrus 2 2% 
Berries 5 5% 
Apricots/nectarines 5 5% 
Peaches 3 3% 
Com 14 14% 
Cucumbers 1 1% 
Tomatoes 9 9% 
Carrots 7 7% 
Squash I 1% 
Brocolli I 1% 
Artichokes 1 1% 
Herbs 2 2% 
Beets 2 2% 
Peppers/onions/garlic 6 6% 
FishlMeatiJerkey 1 1% 
Nuts 2 2% 
Flowers 7 7% 
Organic produce I 1% 
Crafts 3 3% 
Coffee! Jucie 1 1% 
Music 1% 
* Do you know which organization and/or business 






* Do you have a garden at home? 
40% 
60% 
Yes 139 58% 
No 99 42% 
* Do you can/freeze/preserve foods at home? 
Yes 176 73% 
No 64 27% 
29 
30 
·Please rate today's assortment, quality, and prices of fruits, vegetables, flowers, and craft items by checking the 
most appropriate response presented below: ( Number of respondents and percentage of respondents is given for 
each rated category) 
Good Fair Poor No opinion 
Assortment of: 
-Fruits 149 64% 58 25% 17 7% 8 3% 
-Vegetables 141 63% 54 24% 20 9% 8 3% 
-Plants/flowers/crafts 15 l3% 19 16% 28 24% 55 47% 
Quality of: 
-Fruits 174 83% 25 12% 6 3% 5 2% 
-Vegetables 163 81% 25 12% 7 3% 7 3% 
-Plants/flowers/crafts 21 20% 11 11% 8 9% 63 61% 
Price of: 
-Fruits 122 56% 74 34% 12 6% 8 4% 
-Vegetables 112 56% 69 35% 7 4% 11 5% 
-Plants/flowers/crafts 12 12% 20 19% 4 4% 65 64% 
·Please rate the following market features: 
-Parking l31 53% 85 35% 29 12% 0 0% 
-Location 181 75% 51 21 08 3% 0.5% 
-Days of operation 132 55% 81 34% 19 8% 6 3% 
-Hours of operation 171 72% 48 20% 5 2% 14 6% 
-Appearance/atmosphere 171 72% 57 24% 8 3% 2 1% 
-Friendliness of vendors 213 88% 27 11% 0 0% 2 1% 
-Produce freshness/quality 210 87% 27 11% 0.5% 3 1% 
-Availability homegrown produce 168 76% 43 19% 6 3% 4 2% . 
-Package sizes/shapes 156 67% 58 25% 0 0% 13 6% 
-Number of local people selling 118 53% 68 30% 10 4% 26 12% 
-Opportunity to support community178 78% 33 14% 3 1% 14 6% 
-Overall crowd size at market 141 60% 77 33% 9 4% 7 3% 
-Crowd size at individual vendors l34 58% 80 35% 10 4% 7 3% 
-Cleanliness of market facilities 198 83% 38 16% 0.5% 0.5% 
... What is your occupation? 
Student 9 4% 
Retired 40 17% 
Home maker 35 15% 
Laborer 56 24% 
Professional 57 25% 
Business owners 22 9% 
Teachers 10 4% 
... What is your gender? 
Female 152 65% 
Male 82 35% 
... What age group are you in? 
Less than 25 9 4% 
25 through 34 49 20% 
35 through 44 58 24% 
45 through 64 89 37% 
65 and over 32 13% 
... How many people are in your household? 
1 person 18 7% 
2 people 90 38% 
3 people 45 19% 
4 people 41 17% 
5 people 21 9% 
6 people 11 4% 
7ormore 11 4% 
... Which of the following describes your highest 
educational level? 
11 th grade or less 9 4% 
High school graduate 36 15% 
1-3 years of college 70 29% 
College graduate 122 51 % 
... In what income category does your household 
fit? 
Less than $20,000 
$20,000 through $40,000 
$40,000 through $75,000 










A SURVEY OF SHOPPERS AT WASATCH FRONT FARMERS' MARKETS 
Location at Pioneer Park 
These are the results of the shoppers survey of the farmers Market at Pioneer Park that you 
requested. We appreciate your participation in this survey. If you have any concerns, please 
contact: 
Devon Bailey, Ph.D., College of Business, Department of Economics, Logan, UT 84322-3530 
Tel.: (801) 797-2316 Fax: (801)797-2701 [deevonb@ext.usu.edu] 
*Fanners market location: 
Pioneer Park 
• Have you ever shopped at this Farmers' 
Market before today? 
Yes 95 73% 
No 35 27% 
• How often have you shopped here during 
this summer? 
This is my fIrst time 66 50% 
1-3 times 28 21% 
4-6 times 7 5% 
About every week 30 23% 
·What other farm market outlets have you 
used to purchase fruits or vegetables 
during the past year? 
Road-side stands 60 46% 
Pick-your-own operation21 16% 
On-farm market 14 11% 
Other Farmers' Markets 50 38% 
Other 14 11% 
None 45 35% 
* How did you learn about this market? 
Friend 47 37% 
Television 13 10% 
Radio 12 9% 
Newspaper 53 41% 
Driving by 19 15% 
Signs or banners 18 14% 
* Regarding this shopping trip, today, was it? 
A specific trip to the 
farmers' market only. 104 
Just driving by 7 
Part of a trip to other 
downtown stores! 
Businesses!restaurants. 14 





* Have you made a purchase today? 
Yes 114 88% 
No 15 12% 




Home made preserved 
68 
70 














* If fruits and vegetables were purchased today how 
will you use them? -






*What is the total value of food purchased today? 
Less than $10 
$10 through $25 
$25 through $ 50 









- Would you have made a similar purchase from a 







-What is the ideal time(s) of day for you to shop 
at the Farmers' Market? (mark all applicable) 
Before 8 am. 1 1% 
8 a.m. - 10 a.m. 93 71% 
10 am. - noon 50 38% 
noon - 2 p.m. 8 6% 
2 p.m. - 4 p.m. 3 2% 
4 p.m. - 6 p.m. 5 4% 
6 p.m. - 8 p.m. 2 2% 
8 p.m. - 10 p.m. 1% 
After 10 p.m. 1% 
All day 5 4% 
- What would be the ideal day(s) of the week for 
you to shop at the Farmers' Market? (mark all 
applicable) 
Monday 10 8% 
Tuesday 11 8% 
Wednesday 11 8% 
Thursday 9 7% 
Friday 31 24% 
Saturday 124 95% 
Sunday 57 44% 
- What is your mode of transportation to the 
market? 
Car/truck 116 88% 
Cycle 2 2% 
Bus 8 6% 
Walk 3 3% 
Other 1% 
* About h~w long does it take you to travel to the 
market? ( check one) 
10 minutes or less 
' 15 minutes 
20 minutes 
30 minutes 











* Is having a selection of organically grown produce 
at the market 
Very important to you. 67 
Somewhat important. 44 




* Are there any specific products you would like to 
see made available at the Farmers' Market? 
No specific Vegetable 39 59% 
No specific Fruit 18 27% 
Increase in the size 
of the market 11 17% 
Com. 3 5% 
Tomatoes 4 6% 
Fish/meat/jerky 5 8% 
Apples 1 2% 
Berries 1 2% 
Melons 3 5% 





Beets 1 2% 
Peppers/onions/garlic 3 5% 
Crafts 3 5% 
Coffee/juices 1 2% 
Organic Produce 1 2% 
Cheese 2 3% 
Music 2% 
* Do you know which organization and/or business 






* Do you have a garden at home? 
59% . 
41% 
Yes 84 66% 
No 44 34% 
* Do you can/freeze/preserve foods at home? 
Yes 71 55% 




*Please rate today's assortment, quality, and prices of fruits, vegetables, flowers, and craft items by checking the 
most appropriate response presented below: (Number of respondents and percentage of respondents is given for 
each rated category) 
Good Fair Poor No opinion 
Assortment of: 
-Fruits 21 17% 53 43% 47 38% 2 2% 
-Vegetables 19 16% 49 41% 48 40% 4 3% 
-Plants/flowers! crafts 73 65% 26 23% 6 5% 8 7% 
Quality of: 
-Fruits 75 66% 29 25% 4 3% 6 5% 
-Vegetables 73 66% 27 24% 4 4% 6 6% 
-Plants/flowers/crafts 80 78% 8 8% 4 4% 10 10% 
Price of: 
-Fruits 48 42% 48 42% 13 11% 5 4% 
-Vegetables 47 43% 45 41% 9 8% 7 7% 
-Plants/flowers!crafts 47 45% 38 36% 6 6% 13 12% 
*Please rate the following market features: 
-Parking 76 60% 39 30% 10 8% 2 2% 
-Location 95 73% 29 22% 6 5% 0 0% 
-Days of operation 82 64% 34 26% 12 9% 1% 
-Hours of operation 96 74% 31 24% 0 0% 2 2% 
-Appearance/atmosphere 85 66% 41 32% 2 2% 0 0% 
-Friendliness of vendors 115 89% 13 10% 0 0 1% 
-Produce freshness/quality 96 77% 25 20% 1% 2 2% 
-Availability homegrown produce 48 39% 41 34% 31 26% 1% . 
-Package sizeS/shapes 60 52% 38 33% 1% 16 14% 
-Number of local people selling 50 42% 39 32% 25 21% 4 3% 
-Opportunity to support community90 74% 28 23% 1% 2 2% 
-Overall crowd size at market 62 50% 52 42% 6 5% 3 2% 
-Crowd size at individual vendors 53 43% 58 47% 6 5% 7 6% 
-Cleanliness of market facilities 87 68% 33 26% 2 2% 5 4% 
• What is your occupation? 
Student 7 6% 
Retired 12 10% 
Homemaker 12 10% 
Laborer 19 15% 
Professional 53 43% 
Business owners 12 10% 
Teachers 9 7% 
• What is your gender? 
Female 76 59% 
Male 53 41% 
• What age group are you in? 
Less than 25 7 5% 
25 through 34 30 23% 
35 through 44 39 30% 
45 through 64 38 30% 
65 and over 14 11% 
* How many people are in your household? 
1 person 20 16% 
2 people 57 46% 
3 people 14 11% 
4 people 24 19% 
5 people 5 4% 
6 people 3 2% 
7ormore 1% 
* Which of the following describes your highest 
educational level? 
11 th grade or less 3 2% 
High school graduate 13 10% 
1-3 years of college 28 22% 
College graduate 83 64% 
• In what income category does your household 
fit? 
Less than $20,000 22 18% 
$20,000 through $40,000 34 28% 
$40,000 through $75,000 45 .37% 
More than $75,000 19 16% 
35 
A SURVEY OF SHOPPERS AT WASATCH FRONT FARMERS' MARKETS 
Location at the Galavin Center 
--------------------------
These are the results of the shoppers survey of the farmers Market at the Galavin Center that you 
requested. We appreciate your participation in this survey. If you have any concerns, please 
contact: 
Devon Bailey, Ph.D., College of Business, Department of Economics, Logan, UT 84322-3530 
Tel.: (801)797-2316 Fax: (801)797-2701 [deevonb@ext.usu.edu] 
*Farmers market location: 
Galavin Center 
* Have you ever shopped at this Farmers' 
~arketbeforetoday? 
Yes 24 36% 
No 42 63% 
* How often have you shopped here during 
this summer? 
This is my first time 42 64% 
1-3 times 14 21% 
4-6 times 7 10% 
About every week 3 5% 
* What other farm market outlets have you 
used to purchase fruits or vegetables 
during the past year? 
Road-side stands 33 
Pick-your-own operation6 
On-farm market 4 









* How did you learn about this market? 
Friend 16 24% 
Television 2 3% 
Radio 10 15% 
Newspaper 19 29% 
Driving by 22 33% 
Signs or banners 10 15% 
* Regarding this shopping trip, today, was it? 
A specific trip to the 
farmers' market only_ 29 
Just driving by 12 
Part of a trip to other 
downtown stores! 
Businesses/restaurants. 15 





* Have you made a purchase today? 
Yes 35 54% 
No 29 45% 




Home made preserved 
18 
18 














* If fruits and vegetables were purchased today how 
will you use them? 






* What is the total value of food purchased today? 
Less than $10 
$10 through $25 
$25 through $ 50 










* Would you have made a similar purchase from a 







*What is the ideal time(s) of day for you to shop 
at the Farmers' Market? (mark all applicable) 
Before 8 a.m. 4 6% 
8 a.m. - 10 a.m. 5 8% 
10 a.m. - noon 2 3% 
noon - 2 p.m. 7 11% 
2 p.m. - 4 p.m. 1 1% 
4 p.m. - 6 p.m. 22 34% 
6 p.m. - 8 p.m. 37 57% 
8 p.m. - 10 p.m. 8 8% 
After 10 p.m. 2 3% 
All day 5 8% 
* What would be the ideal day(s) of the week for 























* What is your mode of transportation to the 
market? 













* About how long does it take you to travel to the 
market? (check one) 
10 minutes or less 36 55% 
15 minutes 11 17% 
20 minutes 8 12% 
30 minutes 7 10% 
45 minutes or more 3 5% 
* Is having a selection of organically grown produce 
at the market 
Very important to you. 31 
Somewhat important. 22 




* Are there any specific products you would like to 
see made available at the Farmers! Market? 
No specific Vegetable 11 48% 
No specific Fruit 10 43% 
Increase in the size 





Organic Produce 4% 
Funnel cake 4% 
Taffy 4% 
Vegetarian food 4% 
* Do you know which organization and/or business 






* Do you have a garden at home? 
25% 
75% 
Yes 32 49% 
No 33 51% 
* Do you can/freeze/preserve foods at home? 
Yes 20 31% 
No 45 69% · 
* What is your occupation? 
Student 10 16% 
Retired 4 6% 
Home maker 2 3% 
Laborer 13 21% 
Professional 29 48% 
Business owners 4 6% 
Teachers 0 0% 
37 
38 
·Please rate today's assortment, quality, and prices of fruits, vegetables, flowers, and craft items by checking the 
most appropriate response presented below: ( Number of respondents and percentage of respondents is given for 
each rated category) 
Good Fair Poor No opinion 
Assortment of: 
-Fruits 16 30% 22 41% 10 18% 5 9% 
-Vegetables 18 33% 20 37% 10 18% 6 11% 
-Plants/flowers/crafts 30 60% 11 22% 0 0% 9 18% 
Quality of: 
-Fruits 26 52% 15 30% 2% 8 16% 
-Vegetables 24 48% 17 34% 2% 8 16% 
-Plants/flowers/crafts 34 68% 8 16% 0 0% 8 16% 
Price of: 
-Fruits 16 31% 21 41% 2 4% 12 23% 
-Vegetables 15 29% 20 39% 3 6% 13 13% 
-Plants/flowers/crafts 24 47% 12 24% 2 4% 13 25% 
·Please rate the following market features: 
-Parking 15 23% 14 21% 22 33% 15 22% 
-Location 53 80% 9 13% 2 3% 2 3% 
-Days of operation 36 55% 13 20% 7 11% 9 14% 
-Hours of operation 42 64% 14 21% 2% 8 12% 
-Appearance/atmosp)1ere 55 84% 7 11% 2% 2 3% 
-Friendliness of vendors 58 92% 2 3% 0 0% 3 5% 
-Produce freshness/quality 39 61% 16 25% 2% 8 12% 
-Availability homegrown produce 20 32% 23 36% 10 16% 10 16% 
-Package sizes/shapes 24 39% 21 34% 2% 16 24% 
-Number of local people selling 26 41% 14 22% 7 11% 17 26% 
-Opportunity to support community35 56% 19 31% 2 3% 6 10% 
-Overall crowd size at market 26 40% 30 46% 4 6% 5 8% 
-Crowd size at individual vendors 26 41% 32 50% 0 0% 5 8% 
-Cleanliness of market facilities 59 91% 5 8% 0 0% 2% 
* What is your gender? 
Female 37 57% 
Male 28 43% 
* What age group are you in? 
Less than 25 12 18% 
25 through 34 17 26% 
35 through 44 -- 16 24% 
45 through 64 17 26% 
65 and over 3 5% 
* How many people are in your household? 
1 person 14 22% 
2 people 24 37% 
3 people 12 19% 
4 people 8 13% 
5 people 4 6% 
6 people 0 0% 
7ormore 2 3% 
* Which of the following describes your highest 
educational level? 
11th grade or less 2% 
High school graduate 7 11 % 
1-3 years ofcol!ege 29 45% 
College graduate 28 43% 
* In what income category does your household 
fit? 
Less than $20,000 
$20,000 through $40,000 
$40,000 through $75,000 











A SURVEY OF SHOPPERS AT WASATCH FRONT FARMERS' MARKETS 
Location Spanish Fork 
This is the results of the shoppers survey of farmers Market in Spanish Fork that you requested. 
We appreciate your participation in this survey. If you have any concerns, please contac~: 
Devon Bailey, Ph.D., College of Business, Department of Economics, Logan, UT 84322-3530 
Tel.: (801) 797-2316 Fax: (801)797-2701 [deevonb@ext.usu.edu] 
*Farmers market location: 
Spanish Fork 
* Have you ever shopped at this Farmers' 
~arketbeforetoday? 
Yes 35 57% 
No 26 43% 
* How often have you shopped here during 
this summer? 
This is my first time 
1-3 times 
4-6 times 









*What other farm market outlets have you 
used to purchase fruits or vegetables 
during the past year? 
Road-side stands 40 67% 
Pick-your-own operation8 13% 
On-farm market 11 18% 






* How did you learn about this market? 
Friend 17 28% 
Television a 0% 
Radio a 0% 
Newspaper 5 8% 
Driving by 45 74% 
Signs or banners 17 28% 
Come every year 0 0% 
* Regarding this shopping trip, today, was it? 
A specific trip to the 
farmers' market only. 26 
Just driving by 16 
Part of a trip to other 
downtown stores/ 
Businesses/restaurants. 16 





* Have you made a purchase today? 
Yes 44 73% 
No 16 27% 
* What products have you purchased 
today? 
Fruits 43 84% 
Vegetables 28 55% 
Home made preserved 
Food product 0 0% 













* If fruits and vegetables were purchased today how 
will you use them? 
Fresh or cooked 31 57%-
Can/freeze/preserve 9 17% 
Both 14 26% 
*What is the total value of food purchased today? 
Less than $10 
$10 through $25 
$25 through $ 50 










• Would you have made a similar purchase from a 







*What is the ideal time(s) of day for you to shop 
at the Farmers' Market? (mark all applicable) 
Before 8 am. 2 3% 
8 a.m. - 10 a.m. 17 28% 
10 am. - noon 39 65% 
noon - 2 p.m. 12 20% 
2 p.m. - 4 p.m. 5 8% 
4 p.m. - 6 p.m. 2% 
6 p.m. - 8 p.m. 1 2% 
8 p.m. - 10 p.m. 0 0% 
After 10 p.m. 0 0% 
All day 2 3% 
• What would be the ideal day(s) of the week for 























* What is your mode of transportation to the 
market? 













* About how long does it take you to travel to the 
market? (check one) 
10 minutes or less 36 59% 
15 minutes 14 23% 
20 minutes 2 3% 
30 minutes 3 5% 
45 minutes or more 6 10% 
* Is having a selection of organically grown produce 
at the market 
Very important to you. 26 42% 
Somewhat important. 237 38% 
Not important to you. 12 20% 
* Are there any specific products you would like to 
see made available at the Farmers' Market? (There 
were only 13 people who responded to this 
question at Spanish Fork) 
No specific Vegetable 7% 
Increase in the size 
of the market 1 7% 
Apples 2 14% 
Citrus 1 7% 
Berries 1 7% 
Apricots/nectarines 1 7% 
Pears 1 7% 
Potatoes 2 14% 
Herbs 1 7% 
Beets 1 7% 
Peppers/onions/garlic 2 14% 
Nuts 1 7% 
Flowers 7% 
Crafts 7% 
• Do you know which organization and/or business 






* Do you have a garden at home? 
18% 
82% 
Yes 39 65% 
No 21 35% 
* Do you can/freeze/preserve foods at home?-
Yes 52 87% 
No 21 13% 
* What is your occupation? 
Student - 2 6% 
Retired 7 12% 
Home maker 17 14% 
Laborer 10 21% 
Professional 15 33% 
Business owners 2 3% 
Teachers 5 9% .. 
41 
42 
·Please rate today's assortment, quality, and prices of fruits, vegetables, flowers, and craft items by checking the 
most appropriate response presented below: ( Number of respondents and percentage of respondents is given ~or 
each rated category) 
Good Fair Poor No opinion 
Assortment of: 
-Fruits 37 62% 19 32% 2% 2 3% 
-Vegetables 30 54% 19 34% 2 4% 5 9% 
-Plants/flowers/crafts 12 26% 14 30% 4 9% 17 36% 
Quality of: 
-Fruits 44 76% 10 17% 2% 3 5% 
-Vegetables 35 64% 13 24% 2 4% 5 9% 
-Plants/flowers/crafts 13 31% 9 21% 2 5% 18 43% 
Price of: 
-Fruits 29 52% 21 38% 3 5% 3 5% 
-Vegetables 23 44% 20 39% 2% 8 15% 
-Plants/flowers/crafts 11 27% 9 22% 2% 20 49% 
*Please rate the following market features: 
-Parking 35 57% 21 34% 5 8% 0 0% 
-Location 56 92% 5 8% 0 0% 0 0% 
-Days of operation 44 75% 11 19% 2 3% 2 3% 
-Hours of operation 47 81% 9 16% 2 3% 0 0% 
-Appearance/atmosphere 48 80% 11 18% 2% 0 0% 
-Friendliness of vendors 50 86% 7 12% 2 0 00/0 
-Produce freshness/quality 48 81% 10 17% 0 0% 2% 
-Availability homegrown produce 41 72% 13 23% 0 0% 3 5% 
-Package sizes/shapes 37 66% 13 23% 0 0% 6 10% 
-Number of local people selling 29 50% 19 33% 6 10% 4 7% 
-Opportunity to support community40 70% 15 26% 0 0% 2 4% 
-Overall crowd size at market 29 50% 26 45% 2 3% 2% 
-Crowd size at individual vendors 34 60% 21 37% 2 4% 0 0% 
-Cleanliness of market facilities 49 83% 10 17% 0 0% 0 0% 
• 
i 
.. What is your gender? 
Female 43 72% 
Male 17 28% 
.. What age group are you in? 
Less than 25 5 8% 
25 through 34 7 12% 
35 through 44 16 27% 
45 through 64 26 43% 
65 and over 6 10% 
.. How many people are in your household? 
1 person 2% 
2 people 16 28% 
3 people 5 9% 
4 people 8 13% 
5 people 13 22% 
6 people 82 13% 
7ormore 7 12% 
.. Which of the following describes your highest 
educational level? 
11 th grade or less 
High school graduate 










.. In what income category does your household 
fit? 
Less than $20,000 
$20,000 through $40,000 
$40,000 through $75,000 










A SURVEY OF SHOPPERS AT WASATCH FRONT FARMERS' MARKETS 
Location at Ogden 
---------------------------
These are the results of the shoppers survey of the farmers Market in Ogden that you requested. 
We appreciate your participation in this survey. If you have any concerns, please contact: 
Devon Bailey, Ph.D., College of Business, Department of Economics, Logan, UT 84322-3530 
Tel.: (801) 797-2316 Fax: (801)797-2701 [deevonb@ext.usu.edu] 
*Fanners market location: 
Ogden 
* Have you ever shopped at this Fanners' 
Market before today? 
Yes 8 67% 
No 4 33% 
* How often have you shopped here during 
this summer? 
This is my first time 7 
1-3 times 4 
4-6 times 







* What other farm market outlets have you 
used to purchase fruits or vegetables 
during the past year? 
Road-side stands 8 66% 
Pick-your-own operation3 25% 
On-fann market 1 8% 
Other Fanners' Markets 4 33% 
Other 2 16% 
None 2 16% 
* How did you learn about this market? 
Friend 0 0% 
Television 9% 
Radio 2 18% 
Newspaper 5 45% 
Driving by 5 45% 
Signs or banners 9% 
* Regarding this shopping trip, today, was it? 
A specific trip to the 
fanners' market only. 6 
Just driving by 4 
Part of a trip to other 
downtown stores! 
Businesses!restaurants. 2 





* Have you made a purchase today? 
Yes 6 50% 
No 6 50% 




Home made preserved 
2 
4 














* If fruits and vegetables were purchased today how 
will you use them? 






*What is the total value of food purchased today? 
Less than $10 
$10 through $25 
$25 through $ 50 










• Would you have made a similar purchase from a 







*What is the ideal time(s) of day for you to shop 
at the Farmers' Market? (mark all applicable) 
Before 8 a.m. 0 0% 
8 a.m. - 10 a.m. 3 33% 
10 a.m. - noon 3 33% 
noon - 2 p.m. 1 11% 
2 p.m. - 4 p.m. 0 0% 
4 p.m. - 6 p.m. 0 0% 
6 p.m. - 8 p.m. 0 0% 
8 p.m. - 10 p.m. 1 11% 
After 10 p.m. 0 0% 
All day 1 11% 
* What would be the ideal day(s) of the week for 
you to shop at the Farmers' Market? (mark all 
applicable) 
Monday 0 0% 
Tuesday 0 0% 
Wednesday 3 27% 
Thursday 3 27% 
Friday 4 36% 
Saturday 10 90% 
Sunday 5 45% 
* What is your mode of transportation to the 
market? 
Car/truck 11 100% 










* About how long does it take you to travel to the 
market? (check one) 













* Is having a selection of organically grown produce 
at the market 
Very important to you. 6 
Somewhat important. 3 




* Are there any specific products you would like to 
see made available at the Farmers' Market? 
No specific Vegetable 2 22% 
No specific Fruit 4 44% 
Increase in the size 
of the market 11% 
Com. 11% 
Tomatoes 11% 
Peaches 2 22% 
Coffee/juices 11% 
Flowers 11% 
* Do you know which organization and/or business 






* Do you have a garden at home? 
41% 
58% 
Yes 8 67% 
No 4 33% 
* Do you can/freeze/preserve foods at home? 
Yes 8 66% 
No 4 33% 
* What is your occupation? 
Student 0 0% 
Retired 3 27% 
Homemaker 9% 
Laborer 2 18% 
Professional 5 45% 
Business owners 0 0% 
Teachers 0 0% 
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* Please rate today's assortment, quality, and prices of fruits, vegetables, flowers, and craft items by checking the 
most appropriate response presented below: ( Number of respondents and percentage of respondents is given for 
each rated category) 
Good Fair Poor No opinion 
Assortment of: 
-Fruits 3 30% 2 20% 3 30% 2 20% 
-Vegetables 2 29% 14% 3 42% 14% 
-Plants/flowers/crafts 3 33% 4 44% 11% 11% 
Quality of: 
-Fruits 3 37% 2 25% 2 25% 12% 
-Vegetables 3 50% 16% 16% 16% 
-Plants/flowers! crafts 4 57% 14% 14% 14% 
Price of: 
-Fruits 3 50% 16% 16% 16% 
-Vegetables 3 50% 16% 16% 16% 
-Plants/flowers!crafts 3 37% 12% 2 25% 2 25% 
*Please rate the following market features: 
-Parking 10 83% 8% 0 0% 8% 
-Location 10 83% 8% 0 0% 8% 
-Days of operation 9 81% 0 0% 0 0% 2 18% 
-Hours of operation 8 72% 0 0% 9% 2 18% 
-Appearance/atmosphere 9 90% 0 0% 0 0% 1 10% 
-Friendliness of vendors 10 83% 8% 0 0% 8% 
-Produce freshness/quality 8 66% 8% 2 17% 8% 
-Availability homegrown produce 5 42% 8% 5 42% 8% 
-Package sizeS/shapes 8 67% 8% 2 17% 8% 
-Number of local people selling 2 20% 2 20% 5 50% 10% 
-Opportunity to support community5 42% 3 25% 3 2% 8% 
-Overall crowd size at market 2 18% 2 18% 6 54% 9% 
-Crowd size at individual vendors 2 18% 2 18% 6 54% 9% 
-Cleanliness of market facilities 9 75% 2 16% 0 0% 8% 
• What is your gender? 
Female 6 50% 
Male 6 50% 
• What age group are you in? 
Less than 25 0 0% 
25 through 34 2 17% 
35 through 44 3 25% 
45 through 64 4 33% 
65 and over 3 25% 
• How many people are in your household? 
1 person 9% 
2 people 5 45% 
3 people 3 27% 
4 people 9% 
5 people 0 0% 
6 people 0 0% 
7ormore 1 9% 
* Which of the following describes your highest 
educational level? 
11 th grade or less 
High school graduate 










* In what income category does your household 
fit? 
Less than $20,000 
$20,000 through $40,000 
$40,000 through $75,000 












Vender Survey Results at Wasatch Front Farmers' Markets 
Farmers' Market Location: Farmers Bureau 
Pioneer Park 
Gallivan Center 








Over 7 years 




































* What types of products are you offering for sale 
today? (mark all appropriate categories) 
Fruits 11 19% 
Crafts 16 27% 
Vegetables 2 3% 
Plants/Flowers 1 2% 
Home preserve fruit products 20 34% 
Candy 5 8% 
Other 23 .39% 
* Do you use other methods to market the same 







* What other ways do you market your 
merchandise? (mark all appropriate categories) 
Road side stand 5 10% 
Selling directly to wholesalers 4 8% 
Pick your own 8 17% 
Selling directly to retailers 15 31% 
On farm markets 30 63% 
Other 20 42% 
* Would you consider yourself a 
-Producer - you grow 50% 27 48% 
or more of what you sell. 
-Producer - you grow less 2 4% 
than 50%of what you sell. 
-Marketer - you buy agricultural 1 2% 
produce for resale only. 
-Marketer - you sell only 14 25% 
non-agricultural produce. 
-Other. 12 21% 
* If new Farmers' Markets were opened, how 













* What other type(s) of location(s) would you prefer 
for the Farmers' Market? 
None, I prefer this one 38 68% 
Different city 3 5% 
Closer to downtown 13 23% 
Closer to residential· 
neighborhoods 8 14% 
Other 5 9% 
* If the days and/or hours were expanded would 


















• If selling produce, how many acres of • Would you expand the acreage of your current 
fruits/vegetables do you have? 
crop or add a new crop? 
Expand current crop 7 39% 
Fruit Add new crop 4 22% 
1 acre 2 20% 
Both 7 39% 
2 acres 10% 
5 acres 1 10% 
• What is your ethnic background? 
10 acres 1 10% 
15 acres 1 10% 
Asian 0 0% 
Native American 1 2% 
20 acres 2 20% African American 4 10% 
30 acres 1 10% 
Caucation 6 11% 
Hispanic 43 75% 
80 acres 10% Other 3 5% 
Vegetables * What age group are you in? 
0.5 acres 2 12% 
1 acres 6 35% 
less that 25 9 16% 
25 through 34 10 18% 
2 acres 1 6% 35 through 44 20 35% 
2.5 acres 1 6% 
45 through 64 14 25% 
65 and over 3 5% 
5 acres 6% 
6 acres 1 6% * How many people are in your household? 
10 acres 2 12% 
14 acres 1 6% 
1 person. 7 13% 
2 people 19 36% 
60 acres 1 6% 3 people 8 15% 
99 acres 1 6% 
4 people 9 17% 
5 people 4 8% 
6 people 1 2% 
* Could you expand the number of acres of 
over 7 people 5 10% 
fruitlvegetables you grow if the Farmers' Market * Which of the following describes your highest 
program in your area was expanded by adding 
educational level? 
locations and/or additional dayslhours? 11 th grade or less 6 11% 
1-3 years of college 10 18% 
High school graduate 19 34% 
Yes 10 40% College graduate 21 38% 
No 15 60% * What is your principal occupation? 
If yes, how many acres? Student 3 6% 
Fruit 
1 2% 
Farmer 9 18% 
2 acres 1 20% 27 52% 
5 acres 2 40% Professional 5 10 % 
6 acres 1 20% 5 10% 
25 acres 1 20% Retied Farmer 2 4% 
Vegetables • In what income category does your house 
1 acre 1 14% 
2 acres 3 43% 
hold fit? 
5 acres 1 14% Less than $20,000 14 27% 
15 acres 1 14% 
18 acres 1 14% 
$40,000 through $75,000 20 39% 
$20,000 through $40,000 14 27% 
More than $75,000 4 8% 
51 
10. Please rate the following market feature: 
Good Fair Poor No Opinion-
Parking 24 41% 19 33% 14 24% 1 2% 
Location 42 74% 13 23% 2% 1 2% 
Days of operation 29 54% 18 33% 4 7% 3 6% 
Hours of operation 42 74% 11 19% 4 1% 0 0% 
Appearance/atmosphere 43 77% 12 21% 2% 0 0% 
Helpfulness of management 50 89% 5 9% 2 4% 0 0% 
Number of local people buying 20 36% 27 48% 9 16% 0 0% 
Opportunity to support community 39 68% 14 25% 1 2% 3 5% 
Overall crowd size at the market 26 45% 23 40% 7 12% 1 2% 
Crowd size at your booth 17 30% 30 54% 9 16% 0 0% 
Cleanliness of the market facilities 40 68% 14 24% 2% 0 0% 
Rules and regulations of the market 23 43% 25 47% 3 6% 2 4% 
Amount of advertising and promotion 26 47% 14 25% 13 24% 2 4% 
15. If the season were expanded, what would be 
your ideal starting and closing dates? 
Starting date: ______ _ 
Closing date: ______ _ 
19. If you would add new crops, what would they be? 









12. If the days and/or hours for the Farmers' Market were expanded, what would your ideal schedule be for the 










Vender Survey Results at Wasatch Front Farmers' Markets 
Farmers' Market Location: Farmers Bureau 
Pioneer Park 








Over 7 years 




































• What types of products are you offering for sale 
today? (mark all appropriate categories) 
Fruits 10 29% 
Crafts 12 35% 
Vegetables 1 3% 
Plants/Flowers 1 3% 
Home preserve fruit products 6 18% 
Candy 4 12% 
Other 14 41% 
• Do you use other methods to market the same 







• What other ways do you market your 
merchandise? (mark all appropriate categories) 
Road side stand 4 14% 
Selling directly to wholesalers 4 14% 
Pick your own 7 24% 
Selling directly to retailers 8 28% 
On farm markets 16 55% 
Other 9 31% 
• Would you consider yourself a 
- Producer - you grow 50% 25 76% 
or more of what you sell. 
-Producer - you grow less 2 6% 
than 50%of what you sell. 
-Marketer - you buy agricultural 1 3% 
produce for resale only. 
-Marketer - you sell only 1 3% 
non-agricultural produce. 
-Other. 4 12% 
• If new Farmers' Markets were opened, how 













• What other type(s) of location(s) would you prefer 
for the Farmers' Market? 
None, I prefer this one 21 62% 
Different city 2 2% 
Closer to downtown 9 26% 
Closer to residential 
neighborhoods 6 18% 
Other 1 3% 
• If the days and/or hours were expanded would you 

















• Would you expand the acreage of your current 
crop or add a new crop? 
Expand current crop 










* If selling produce, how many acres of * What is your ethnic background? 
fruitslvegetables do you have? Asian ° 0% 
Fruit Native American ° 0% 
1 acre 2 22% African American 2 6% 
2 acres 11% Caucation 23 72% 
5 acres 11% Hispanic 2 6% 
10 acres 11% Other ° 0% 
20 acres 2 22% * What age group are you in? 
30 acres 11% less that 25 4 13% 
80 acres 11% 25 through 34 2 7% 
35 through 44 12 39% 
Vegetables 45 through 64 10 32% 
0.5 acres -- 1 7% 65 and over 3 10% 
1 acres 6 43% * How many people are in your household? 
2 acres 
~ 
7% 1 person. 2 7% 
2.5 acres 7% 2 people 11 39% 
5 acres 7% 3 people 5 18% 
10 acres 2 14% 4 people 3 11% 
60 acres 7% 5 people 4% 
99 acres 7% 6 people 4% 
over 7 people 4 14% 
* Could you expand the number of acres of 
fruitlvegetables you grow if the Farmers' Market * Which of the following describes your highest 
program in your area was expanded by adding educational level? 
locations and/or additional dayslhours? 11 th grade or less 3 10% 
1-3 years of college 7 23% 
Yes 10 46% High school graduate 11 36% 
No 12 55% College graduate 10 32% 
If yes, how many ac~es? * What is your principal occupation? 
Student 1 3% 
Fruit 1 3% 
2 acres 1 20% Farmer 9 32% 
5 acres 2 40% 10 36% 
6 acres 1 -=200h Professional 2 7% 
25 acres 1 20% 3 11% 
Retied Farmer 2 7% 
Vegetables 
1 acre 1 14% * In what income category does your house 
2 acres 3 43% hold fit? 
5 acres 1 14% Less than $20,000 4 14% 
15 acres 14% $40,000 through $75,000 14 50% 
18 acres 14% $20,000 through $40,000 8 28% 
More than $75,000 2 7% 
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10. Please rate the following market feature: 
Good Fair Poor No Opinion 
Parking 18 54% 13 39% 2 6% 0 0% 
Location 20 62% 10 31% 3% 1 3% 
Days of operation 24 77% 5 16% 1 3% 3% 
Hours of operation 26 81% 5 16% 3% 0 0% 
Appearance/atmosphere 20 64% 10 32% 1 3% 0 0% 
Helpfulness of management 27 84% 4 12% 1 3% 0 0% 
Number of local people buying 15 48% 13 42% 3 10% 0 0% 
Opportunity to support community 21 66% 9 28% 0 0% 2 6% 
Overall crowd size at the market 14 44% 13 41% 4 12% 1 3% 
Crowd size at your booth 9 29% 17 55% 5 16% 0 0% 
Cleanliness of the market facilities 17 50% 12 35% 1 3% 4 12% 
Rules and regulations of the market 16 53% 12 40% 2 7% 0 0% 
Amount of advertising and promotion 15 48% 10 32% 5 16% 1 3% 
15. If the season were expanded, what would be 
your ideal starting and closing dates? 
Starting date: ______ _ 
Closing date: ______ _ 
11. This week, which days and times do you plan to 









12. If the days and/or hours for the Farmers' Market 
were expanded, what would your ideal schedule be 
for the Fanners' Market? (which days would you 










19. If you would add new crops, what would they be? 
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Vender Survey Results at Wasatch Front Farmers' Markets 
Farmers' Market Location: Gallivan Center 


















• What types of products are you offering for sale 
today? (mark all appropriate categories) 
Fruits 1 4% 
Crafts 4 16% 
Vegetables 1 4% 
PlantslFlowers 0 0% 
Home preserve fruit products 14 56% 
Candy 1 4% 
Other 9 36% 
.. Do you use other methods to market the same 







• What other ways do you market your 
merchandise? (mark all appropriate categories) 
Road side stand 1 5% 
Selling directly to wholesalers 1 5% 
Pick your own 6 32% 
Selling directly to retailers 14 74% 
On farm markets 10 53% 
Other 0 0% 
• Would you consider yourself a: (check one) 
* Producer-- you grow 50% 2 9% 
or more of what you sell. 
·Producer - you grow less 0 0% 
than 50%of what you sell. 
·Marketer - you buy agricultural 0 0% 
produce for resale only_ 
*Marketer - you sell only 4 13% 
non-agricultural produce. 
·Other. 8 35% 
* If new Farmers' Markets were opened, how -













• What other type(s) of location(s) would you prefer 
for the Farmers' Market? 
None, I prefer this one 17 77% 
Different city 1 5% 
Closer to downtown 4 18% 
Closer to residential 
neighborhoods 2 9% 
Other 4 18% 
• If the days and/or hours were expanded would you 












• If selling produce, how many acres of -

















* Could you expand the number of acres of 
fruitlvegetables you grow if the Farmers' Market 
program in your area was expanded by adding 







'* Would you expand the acreage of your current crop 
or add a new crop? 
Expand current crop 
Add new crop 
Both 







'* What age group are you in? 
less that 25 
25 through 34 
35 through 44 
45 through 6 




























22. How many people are in your household? 
1 person. 5 20% 
2 people 8 32% 
3 people 3 12% 
4 people 6 24% 
5 people 3 12% 
* Which of the following describes your highest 
educational level? 
11 th grade or less 
1-3 years of college 

























'* In what income category does your house 
hold fit? 
Less than $20,000 10 42% 
$40,000 through $75,000 6 25% 
$20,000 through $40,000 6 25% 
More than $75,000 2 8% 
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... .. . 
12. If the days and/or hours for the Farmers' Market were expanded, what would your ideal schedule be for the 









15. If the season were expanded, what would be your ideal starting and closing dates? 
Starting date: Closing date: ______ _ 





Telephone Interview for Potential Customers 
These are the results of the 138 Telephone Interviews of different locations along the 
Wasatch Front in Utah. 
The main locations are : Salt Lake City ( 53 calls) 
Provo (42 calls) 
Ogden ( 41 calls) 
Roy ( 2 calls ) 
* How long have you lived in the area? 
1 year or less 10 7% 
2 to 4 years 19 13% 
5 to 9 years 20 15% 
10 to 19 years 22 16% 
20 or more years 67 49 % 
* During the last year, did you buy fresh 
fruits and/or vegetables at any of the 
following locations: 
At a roadside stand? 
At a farmers t market? 
Pick-your-own operation? 










* If you have not shopped at a local 
farmers t market during the last year, is 
there a particular reason? 
*No, I have shopped there 43 33% 
and plan to again. 
*Not interest in the market. 20 15% 
*N ot mobile enough, 
health not good, 
or no transportation. 2 2% 
*Prefer to shop elsewhere. 12 9% 
*1 raise my own fresh fruits 
and vegetables. 9 7% 
*Am moving away, 
am away for the summer. 1 1% 
*Don't have one close by. 25 19% 
*Don't Know of any. 13 10% 
*N ot convienient. 6 5% 
* Haven't thought about it. 10 8% 
*No time. 1 1% 
*Don't dothe shopping. 2 2% ~ . 
* What season would you like the market 





May .6G J..'l 
June f:8 "h 
~IYt ~ ~q 





* What day or days of the week would 
you like the market to be open? (Check 















* During what hours of the day would 
you be most likely to shop at a farmers' 
market? 
Mornings only 24 18% 
Afternoons only 34 26% 
Both (a.m. and p.m.) 72 54% 
Evenings 8 6% 
* Do you buy fresh fruits and vegetables 
for immediate fresh consumption, or 
canning and freezing, or both? 
Fresh consumption. 







* How would you prefer to be informed 
about where farmers t markets are and when 
they are open? (Check one. Do not read 
the responses) 
Television 22 16% 
Newspaper 82 60% 
Radio 7 5% 
Direct mail 29 21% 
Doesn't really matter 5 4% 
Fliers 41 30% 
Clippers 1 1% 
Signs 3 2% 
Now, I have a few questions about you and 
your family: 
* Including yourself, how many persons 
live in your household now? 
1 person 11 
2 people 34 
3 people 26 
4 people 21 
5 people 18 
6 people J 16 
Over 7 people 10 
* Do you have children under 18 
currently at home? 
No 61 
Yes 75 
* How old are they? 
All under 13 43 
All 13 to 17 14 
Some in both age groups 18 














* Would you please tell me the age group 
of the main food shopper in your household 
18-19 1 1% 
20s 28 . 20% 
30s 29 21% 
40s 24 17% 
50s 23 17% 
60s 10 7% 
Over 60 21 15% 
Refused 1 1% 
* Are both spouses currently employed 
outside of the home? (Check one) 
Yes 54 
No 74 




* In which of the following income 
categories does your household fit? (Check 
one) 
Less than $20,000 
$20,000 through $40,000 
$40,000 through $75,000 










Female 95 69% 
Male 42 31 % 
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Expanding Framers' Markets in Utah 
by 
DeeVon Bailey, Ph. D. and 
YasminAdam 
Farmers' markets are an increasingly important current and potential source of income to 
agricultural producers. Fresh fiuit and vegetable consumption in the United States has grown at a 
rapid rate during the last decade. Many consumers perceive that home-grown produce items are 
superior in taste and freshness to items grown and shipped by large commercial farms. This has 
provided an incentive to increase the number of farmers' markets throughout the country in 
general. The number of farmers' markets in Utah has also grown and there are plans to open 
more farmers' markets in the State. 
This research provides a market analysis of farmers' markets along the Wasatch Front. 
This analysis was conducted to provide information regarding consumer perceptions of and 
buying patterns at farmers' markets. This type of information will help those organizing these 
markets to better understand and serve their clientele. On March 8, 1996, the results of this study 
were reported to different groups sponsoring farmers' . markets and other interested groups (Farm 
Bureau, Downtown Alliance, Ogden City, and Utahans Against Hunger) in a meeting held in Salt 
Lake City. 
Funding for the project was provided by the Utah Department of Agriculture, the Utah 
Agricultural Experiment Station, and the Utah State University Cooperative Extension Service. 
The authors express their appreciation to these institutions for providing support to conduct this 
analysis. 
Objectives of the Research 
} 
The specific objectives of this research were the following: 
1 Determine the feasibility of expanding the number of farmers' markets in Utah 
2. Investigate the possibility of lengthening the season for farmers' markets 
3. Explore the feasibility of expanding the days and/or hours farmers' markets are held 
4. Recommend three or four possible site for farmer's markets 
5. Examine the feasibility of Utah participating in the USDA Farmers' Market Nutrition 
Program 
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The specific objectives of this research were the following: 
Determine the feasibility of expanding the number of farmers' markets in Utah 
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